Miliyah is a quit unusual name for a Japanese girl - not so unusual is that you simply can’t otherwise to storm the charts as a young thing with lots of energy and ambitions.

The J-Pop/Urban asterisk already started with 14 years to write Songs and could have collect first experience in the Music-Biz as a Feature-Artist at the Song “Cherry, Oh Baby” from the Reggae Disco Rockers. And because she made her job better than good, she was sign on by the rapper Dhozi-T, to support him by his 2004 Commercial-Track “Shouri No Megami”. But she sings not only well, she not only looks good, and so she could present her beautiful face in the advertisement of the Song. Such Commercials arouses interest at the new advertising artists and so it was that she could shortly thereafter record her own Solo-Single. “Never let go…” sold incredibly well. Not only that the disc was sold out at  the Release day and today a popular scarce copy is, it also reached the position 15 at the Oricon charts and allows Miliyah an awesome start as solo-artist. So this ambitious girl threw herself into work and published only two moths later her second single “Beautiful”, which wasn’t inferior to her first single. But the really big hit was “Dear lonely Girl” and should be her best selling single ever. The success was doing well, so good that she released her own fashion line named “Miliyahhood” which was strictly limited and could only bought at Shibuya’s Morui Store. But it nonetheless received enough attention and sold well. But her love was not only the fashion, but also the music. So she went with 17 years in the studio and recorded the Single “Jounetsu”. The song contained Samples of UA’s same named Hit, which brought her lots of new sympathies and fans and the Song catapulted at position 11 of the Oricon Charts. One month later, she released her debut album “rose”, which sold 200.000 times and reached the position 2 at the Oricon charts. Shortly thereafter she gave her first concert as a solo-artist. Hardly was the promo tour ends, she went into the studio and recorded her Single “Sotsugyou”, which sounds more adult than her older songs, but sold not so good. The Single “Last Summer” sold even worse. Only “I Will”, a song for the movie “Otoshimono”, could reach a position in the top 20 and was Miliyah’s successful Single since “Jounetsu”. 2007 followed her second studio-album “Diamond Princess”. The album could reach position 5 at the charts, although in comparison with “Rose”, it sold significantly worse. Miliyah wasn’t discouraged und released – she is a workaholic – not long time later two singles. One of it was a cover track of the 1968 hit “My Girl” (it was a feature with the R&B group COLOR), which was overshadowed from the success of the second single “Love is...” A flood of guest musicians was showed at the Single “LALALA / FUTURECHECKA”, a double-single, on which you could hear Wakadanna (from Shonamokaze), SIMON, COMA-CHI and TARO SOUL and which was produced by MINMI, ZEEBRA and DJ KEN-BO. “FUTURECHECKA” was a big hit and Miliyah’s third successful single. Three months later she released “19 MEMORIES”. The song was strong inspired by Namie Amuro – it even sampled parts of Namie’s Song “SWEET 19 BLUES” – and was used as Theme for the Dorama “Ryuuha-R”. Slightly more than a month appeared Miliyah’s third studio-album “TOKYO STAR”, which reached position 5 at the Oricon charts, such as “Diamond Princess”, and could sold more than 80.000 copies. Today, the meanwhile 19 year old girl can look back at an eventful life and the success in the future should nothing stand in the way. On the contrary: her modern, fresh sound with Hip-Hop and RnB influences adapts well to modern times and because it is alternating with pop-ballads, there is something for every pop music lover.
